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In a world saturated with advertising
messages, there are campaigns that
manage to go beyond a simple ad. They are
the ones that touch our souls, connecting
with something deep and universal: our
dreams. At the recent Gabo Festival, an
event that celebrates the essence of
journalism and free expression,
Bancolombia, together with Inmov, took a
bold step by transforming its
#MyNextChapter campaign into an
unforgettable experience.

TheArtof Storytelling

In its new vision, Bancolombia doesn’t
just want to be a financial institution. It
aspires to be the guardian of
Colombians’ stories. The hashtag
#MyNextChapter was born from this
premise: that people, in their own voices,
share their goals, their hopes, and the
dreams still waiting to be written. The
question was: how to bring this idea to
life at a festival that breathes art and
journalism?

#MyNextChapter
When a bank becomes the guardian of our dreams.



The response was a tremendous
creative challenge. The agency, aware
that the most powerful messages are
those that are felt and experienced,
decided to create a Phygital (physical
and digital) experience. It was about
combining the immediacy of
technologywith themagic of the analog
to connect with the purest emotions.
The result was the Story Lab, a space
wheredreams turned intoart.
 
A Journey ThroughDreams

Imagine this: a Gabo Festival attendee
stepsup toamicrophoneand, in just one
minute, shares their next chapter.
Perhaps it’s the dreamofwriting a book,
traveling to a remote place, or starting a
business. What followed was pure
magic.

That person’s story was simultaneously
transformed into threeuniqueworksofart.
 
First, technology turned the narration into a
song created entirely with artificial
intelligence — a melody that captured the
essence of the dream. Meanwhile, a poet,
using a typewriter, composed a live poem, a
piece of writing that gave voice to the
emotion of the story. Finally, the same AI
painted a picture inspired by the aesthetics
ofGabo’smagical realism—avisual artwork
that immortalized theaspiration.
 
At the end of the experience, each
participant took home a tangible keepsake:
their song, their poem, and their painting. It
wasn’t just a gift; it was the materialization
of their dream, proof that once shared,
aspirationscome to life.
 
The Butterfly and the Threads of

Connection

But the experience didn’t end there. As
participants left the lab, they encountered a
peculiar sculpture: a butterfly. Seen from
any angle, its shape looked confusing and
abstract, but when viewed head-on, from
the center, the iconic yellow butterfly of
Gabo was revealed. This artwork, crafted
from recyclable wood, symbolized a
profound truth:weall havedifferent dreams
and perspectives, yet deep down, we are all
connectedbyacommonstory.
 
Each participant was asked to share a word
that described the emotion they felt during
the experience. Words like ‘emotion,’ ‘hope,’
and ‘inspiration’ were written down and
placed on the sculpture. In this way, the
butterfly came to life, becoming a collective
testimony toeveryone’s dreams.



The Power of Connection and the

Pride ofReal Impact

After an exhaustive process of research and
analysis, the agency understood that
humans have told stories since the
beginning of time through music, images,
and writing. On one hand, music is what
most activates the brain—supporting
memory, learning, and emotional
connection. That is why music was chosen
as a key path to emotionally connect with
people. On the other hand, humans have
shared stories through images since
prehistoric times, when cavemen created
cave art to tell their narratives. From there,
we evolved through painting,
impressionism, the avant-garde, then
photography, and now the audiovisual era;
this also had to be included in the
experience. And finally, there is writing,
which since ancient times has been one of
the primary tools for us to communicate
and to tell our stories anddreams.
 
This deep connection—an emotional
reaction—is what makes art resonate within
us. And in this case, the combination of
these threedisciplines, togetherwith

technology, was the key for Bancolombia’s
campaign to leave an unforgettable mark
on thosewhoexperienced it.
 
 
At Inmov,we design projects that go beyond

the Phygital concept — we strive to ensure

they create a deeper, lasting impact., they
confess from the agency. For them, this
means going beyond the blend of digital and
analog; it’s about considering sustainability,
emotions, and the impact it can have on
people, thus creating much stronger
proposals.
The proof of this lies in the details: the
materials used, such as recyclable wood,
were carefully selected. And the message —
asensitive, emotional act—wasamplified



by working with two brands that are
'supremely emotional': the Gabo Festival
and Bancolombia. 'When we combine our
strength in technology with the great ideas
we have, and add to that the sustainable,
the artistic, the poetic, we create something
that truly impacts people,' they said. 'When
we went to see the experience at the
festival, every 20 minutes someone came
out crying,' confessed the campaign’s
creative.
 
These testimonials are not just data; they
are proof that the goal was achieved. It
wasn’tmerelyabeautiful experience, but an
 

act of empathy — a way of telling
Colombians that their dreams matter, that
they are not alone, and that there is an ally
ready to listen and be part of their next
chapter. At a festival dedicated to words,
Bancolombia showed that some stories are
toldwith theheart.
 
What’syournext chapter?Whynot share it?

 
CarolinaCastillo



Every event in Miami — from concerts and
grand openings to conferences and
activations — leaves behind more than just
memories. It also leaves waste: plastics,
banners, booths, uniforms… things that,
decades ago, would have been thrown away
without a second thought. But what if I told
you that today those “leftovers” could
become the next conversation applauded
on social media?
Geared for GREEN isn’t just another
recycling company. It’s more like a modern-
day alchemist that transforms waste into
resources — and, in the process, turns a city
that loves to celebrate into a city that
celebrates more responsibly.
This organization understands something
key: caring for the planet isn’t just ethical,
it’s also business-smart. Their CORE 4
model combines transparency, traceability,
economic value, and social connection. No

*Foto tomadadeGeared for Green

tricks — just a real commitment to ensuring 
that what gets discarded today can add 
value tomorrow. [1]
 
Products with Purpose (and Attitude)
Here’s the exciting part: we’re not talking 
about just any cardboard recycling. We’re 
talking about:

CIRQBOARD™: polymer sheets made 
with 74% recycled plastic. Yes — each 
panel contains the equivalent of 1,620 
plastic bags. Strong, durable, and 
stylish. Perfect for signage, stage sets, 
or lightweight furniture. [2]
Uniforms made from recycled bottles: 
think about it — the same bottles you 
used at your picnic could reappear as 
the shirt someone wears at a trade 
show. Sustainable and chic. [2]
Furniture, flooring, and décor 
developed together with APEX. [2]

GearedforGREEN
Turn events into acts of love for the planet.




